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Vision

To be an organization that is a source of pride and recognized  
of Thais, delivering enriching experiences and enhancing quality 
of life through well-rounded knowledge, meaningful enjoyment, 
and creative energy.

Mission

We work for the happiness and prosperity of society.

Goal

To be No. 1 Omni-Media – Omni-Channel 
that delivers precious experiences to people in every phase  
of their lives; to be Thailand’s leading knowledge platform  
that fosters a learning society on a sustainability path.

Sustainable  
Organization  

Strategy 

Nurturing the environment
through green procurement, resource efficiency,  
and environmental conservation.

Fostering a good society
through products and services Delivering value to all parties 
involved right from those engaged in the production process  
to end consumers.

Upholding a good economy/
good corporate governance
through fair operations, transparency, and business ethics.
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Financial Overview

(Unit: Million Baht) Consolidated Financial Statements Separate Financial Statements

2023 2024 2025 2023 2024 2025

Statements of Financial Position

Total Assets 5,963.88  6,011.39  5,844.89  6,290.22  6,218.34  6,206.49 

Total Liabilities 1,248.08  1,280.55  1,283.69  431.13  420.69  467.65 

Shareholders’ Equity 4,715.80  4,730.84  4,561.20  5,859.09 5,797.65  5,738.84 

Statements of Comprehensive Income

Revenue from Sales of Goods and Rendering of Services 4,118.87  3,966.09  3,741.48  1,622.87  1,416.11  1,003.06 

Other Income 169.96  201.34  163.77  34.20  105.97  58.10 

Total Income 4,288.83  4,167.43  3,905.25  1,657.07  1,522.08  1,061.16 

Cost of Sales of Goods and Rendering of Services 3,008.52  3,065.01  3,007.90  1,247.11  1,129.57  804.50 

Profit before Operating Expenses 1,280.31  1,102.42  897.35  409.96  392.51  256.66 

Operating Expenses 961.81  1,011.42  1,005.23  271.39  273.17  258.34 

Operating Profit (Loss) 318.50  91.00  (107.88) 138.57  119.34  (1.68)

Finance Costs (5.03) (4.41) (5.07) (3.88) (0.24) (0.41)

Share of Profit (Loss) of Associates Accounted  
for Using Equity Method

15.94  0.60  (2.77) -    -    -   

Tax Expense (38.92) (2.68) 6.56  (22.62) (0.85) 3.19 

Net Profit (Loss) 290.49  84.51  (109.16) 112.07  118.25  1.10 

Total Comprehensive Income (Expense) for the Year 305.91  92.95  (109.74) 123.89  118.25  1.10 

Profit (loss) attributable to:

   Owners of the parent   290.49   76.33   (111.83)   112.07   118.25   1.10

   Non-controlling interests -    8.18  2.67    - - -

Shares or Information on Ordinary Shares

Number of Issued and Fully Paid-up Shares 998.28  998.28  998.28  998.28  998.28  998.28 

Book Value per Share (Baht/Share) 4.72  4.74  4.57  5.87  5.81  5.75 

Earnings (Loss) per Share (Baht/Share) 0.291  0.076  (0.112) 0.112  0.118  0.001 

Dividend per Share (Baht/Share) 0.18  0.06  -    0.18  0.06  -   

Dividend Payout Ratio 61.9% 78.5% 0.0% - - -

Share Price as of Period-end Date (Baht/Share) 4.16  3.10  2.58 - - -

Note: Dividends from the fiscal year 2025 shall be subject to approval from the Annual General Meeting of Shareholders 2026, which will be held on 27 April 2026.
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Consolidated Financial Position Statements
(Million Baht)

Separate Financial Position Statements 
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Biography of the Company’s Founder

Chukiat Utakapan was born to Khun Rat and Khun Rarieb Utakapan, as their fourth child, on 10 May 
1942 in Rueso, Narathiwat Province, in a family of six children. Following his Matthayom 8 graduation 
from Mahavajiravudh Songkhla School, he continued his tertiary education at the Faculty of Arts, 
Chulalongkorn University. He began his working life at the Tourism Promotion Organization of Thailand  
(TPOT) before moving on to take up the post of a proofreader at Thai Wattana Panich Company Limited, 
where he was subsequently promoted to take charge of “Wittayasarn”, the teachers’ journal, 
as its Managing Editor.

Khun Chukiat eventually turned his attention to public relations and decided to work for the 
National Housing Authority (NHA). Unaware to him, the job served as a stepping stone for his 
publishing future. “Baan” was his maiden magazine, a publication designed as an educational 
tool and a manual to prepare homebuyers who were about to move into the property developed 
by the NHA at a time the country was struggling with housing insufficiency.

Having discovered that he was not cut out for civil service and with enough acquired knowledge, 
he resigned from the NHA and put together a team of friends and employees to set up “Warasarn 
Baan Lae Suan Partnership Limited” to publish a house and garden magazine titled “Baan 
Lae Suan”. In September 1976, the first issue of “Baan Lae Suan” hit the market. Since then, 
Khun Chukiat had put his experiences and knowledge to good use, turning a modest outfit 
into a major force in the publishing industry, Amarin Printing and Publishing Public Company 
Limited. In 2023, the name was changed to “Amarin Corporations Public Company Limited”.

In “Ma-reng Khuen Samong”, Khun Chukiat discussed his working principles saying:

“The Amarin business has been growing consistently. People thought I was a visionary. 
That’s not true. I believe I have more mindfulness. I had average intelligence. This was 
indicated since my secondary education when every year the report book was returned 
with the teacher’s remark stating ‘average intelligence’. In business, mindfulness is more 
important than intelligence. If you let intelligence lead, you could get out of control. So, 
let mindfulness lead or at least use your mindfulness to regulate your intelligence. Be 
conscious of your own limitations; don’t get senselessly greedy. Carry out what you 
have thought out mindfully with perseverance. Don’t ever give in and life will be happy, 
success will follow. Yet, success doesn’t have to be absolute; you don’t have to be overly 
successful so there are lessons for you to learn. There are countless failures in my life but 
people tend to overlook them, preferring to pay attention only to success”.

Khun Chukiat Utakapan passed away peacefully on 10 December 2002, aged 60 years and  
7 months. It was over 23 years since that sad day. But Khun Chukiat has left a lasting legacy of 
mindfulness and intelligence to generations of Amarin staff who continue to live his educational 
intent in the House called 

“Amarin Corporations Public Company Limited”.
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In the beginning, it was a modest editorial team of an ensemble 
of friends and a few employees that Khun Chukiat Utakapan 
put together to set up Warasarn Baan Lae Suan Partnership 
Limited in fulfillment of his dream to primarily publish a 
magazine called “Baan Lae Suan”, with the first issue hitting 
the magazine rack in September 1976. At the time, it had to 
outsource its publication to external printing houses. Amarin 
Printing Partnership Limited was only founded later to print  
its own magazines and subsequently provided its printing 
services to external printing orders.

Albeit a small team of staff, the genesis was a giant step that 
made it possible for business expansion. Fund mobilization 
soon became inevitable and the small printing and publishing 
outfit was listed as a public company in the Stock Exchange 
of Thailand in 1993; it was then renamed: “Amarin Printing 
and Publishing Public Company Limited”.

That same year, the Company expanded its business into 
distribution through the newly established Amarin Book 
Center Co., Ltd. which handles its entire range of publications.  
At the same time, “Naiin Bookstore” was set up separately as 

the Company’s own retail outlets. From a few reader groups, its 
readership has grown both in size and diversity. The Company 
responded by producing other magazines to meet the readers’ 
varied interests with “Praew” and “Sudsapda” being the 
magazines for women that emerged to meet market demands. 
Today, the Company boasts a total of 4 titles in its magazine 
portfolio and publishes hundreds of book titles a year as it offers 
printing services and expands the business to other areas.

Today, Amarin Group has become an Omni-Media, Omni-Channel  
firm with its businesses covering On-Print, Online, On-Air,  
On-Ground, and On-Shop platforms to be consistent with 
diverse and comprehensive business operations. 

In May 2023, the name was changed to “Amarin Corporations 
Public Company Limited”. 

Throughout 49 years, Amarin has continuously developed in 
each media channel has also pursued constant development, 
in line with its founder’s aspiration, to achieve the goal of 
delivering precious experiences to every stage of people’s 
lives “for a happy and prosperous society”.

Company Profile

1976 1993 2012

201720222024
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 Message from the Chairman

Dear		 Shareholders,  
	 Amarin Corporations Public Company Limited

The year 2025 was another challenging year for the media and publishing industries amidst a slowing economy driven by both 
domestic and international uncertainties, as well as the rapid shift in consumer behavior toward digital platforms. Nevertheless, 
despite these changes, Amarin Group has remained committed to a cautious business approach, continuously adapting under 
its mission to be a “Knowledge Platform.” By utilizing Omni-Media and Omni-Channel communication, the Group aims to foster 
a learning society and create sustainable long-term value.

Throughout 2025, the Group faced pressures from a slowdown in corporate advertising spending and low domestic economic 
growth. Additionally, natural disasters and global economic volatility impacted consumer spending confidence. The Board of 
Directors and Management have closely monitored these situations, adjusting operational plans, controlling costs, and allocating 
resources to align with the changing business environment. These measures aim to maintain the Group’s financial stability and 
liquidity. Meanwhile, the Group continues to develop and build upon the strengths of each business unit, such as:
•	 The printing and packaging business:  We have invested in digital machinery to enhance efficiency and bolster competitiveness 

by enabling small-batch printing at competitive prices. We manage costs by utilizing solar energy systems as an alternative to 
conventional electricity. Furthermore, we have also achieved international and environmental standard certifications, reflecting 
our commitment to socially responsible business practices.

•	 The publishing business and retail distribution through both physical storefronts and online platforms: We are committed 
to developing and producing content in various formats including physical books and digital media such as e-books to meet the 
needs of modern readers, alongside the continuous creation of new works. By integrating our publishing house with our retail 
and e-commerce operations, we have streamlined our strategy to maximize efficiency and cost-effectiveness. This approach 
enhances our supply chain management, making it more agile across every stage from production planning and inventory 
management to distribution tailored to each market channel. By reducing unnecessary costs and adapting quickly to consumer 
trends, we aim to strengthen our business while sustainably promoting a culture of reading and lifelong learning in Thai society.
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•	 The media and events business: We continue to organize trade fairs, concerts, and national-level activities. Simultaneously, 
we are elevating our sustainability standards, by having achieved the TSEMS (Thailand Sustainable Event Management 
Standard) Level 3: TSEMS Leading certification from the Thailand Convention and Exhibition Bureau (Public Organization).

•	 The digital TV business: We continue to develop news, information, and entertainment content while expanding collaboration 
and driving synergy within the Group to enhance audience reach across all platforms.

Despite the impact of external factors on our 2025 performance, the Group maintains high liquidity and remains debt-free. Our 
solid financial structure is well-positioned for future business expansion and investment. The Board of Directors is confident that 
laying this structural foundation during such challenging times will strengthen the organization’s long-term resilience and flexibility.

Furthermore, the Group places a high priority on good corporate governance, ethical business practices, and anti-corruption. 
In 2025, we received a 5-star “Excellent” CG scoring from the Corporate Governance Report of Thai Listed Companies (CGR) 
survey, conducted by the Thai Institute of Directors (IOD), for the fourth consecutive year. We were also ranked in the “Top 
Quartile” amongst listed companies with a market capitalization between Baht 3,001 and 10,000 million. Additionally, the Group 
has been certified as a member of the Collective Action Against Corruption (CAC). These achievements reflect the commitment 
of the Board of Directors and management to systematically elevating standards of governance, transparency, and anti-corruption 
to build sustainable confidence among shareholders, partners, business allies, and all stakeholders.

On behalf of the Board of Directors, I would like to express our sincere gratitude to our shareholders, business partners, allies, 
and relevant agencies, as well as our management team and all employees for their unwavering support and dedication to 
driving the organization forward amidst various challenges throughout the past year. The Board remains confident that through 
collaboration, commitment, and continuous adaptation, the Amarin Group will overcome these challenges and achieve stable, 
sustainable growth in the years to come.

(Dr. Sumet Tantivejkul)
Chairman
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Message from the Chairman of the Executive Committee

Dear 	Shareholders,  
	 Amarin Corporations Public Company Limited

2025 marks another year in which Thai businesses must navigate challenges from global economic volatility, geopolitical 
uncertainty, and a slowing domestic economy. These factors directly impact the advertising industry as well as the performance 
of the Amarin Group (“the Group”). Nevertheless, the Group has operated with prudence and flexibility, continuously adapting to 
the changing business landscape. We remain committed to operating our business in accordance with our mission of working for 
the happiness and prosperity of society, aiming to be a “Knowledge Platform” for Thailand. By creating and delivering knowledge, 
entertainment, and inspiration through an integrated Omni-Media and Omni-Channel strategy, we aim to effectively reach our 
target audiences and respond to rapidly shifting consumer behaviors.

Over the past year, the Group restructured its business for greater agility by transferring the media and events 
business to AME Imaginative Co., Ltd. This move aims to enhance potential and management clarity across integrated 
media services. In the printing and packaging business, investments were made in digital printing technology to boost 
production efficiency, allowing the Group to meet specialized printing demands at competitive prices. Additionally, there 
has been a strong focus on prudent cost and expense control to strengthen long-term financial stability. Regarding 
the book distribution and retail business (both storefront and online), the Group has developed diverse content  
in both physical and digital formats to align with modern reading habits. This includes enhancing reading experiences through 
activities as well as book and learning fairs. Furthermore, the Group has expanded into educational counseling and mock exams 
for students preparing for university entrance. For the digital TV business, the Group continues to develop news, informative, 
and entertainment programs. It is also collaborating with partners to create innovative content, such as vertical dramas (micro-
dramas), to reach a broader audience.

Beyond the business dimension, the Group prioritizes sustainable development by implementing concrete Environmental, 
Social, and Governance (ESG) initiatives. These include using renewable energy, developing green spaces, and organizing 
sustainability-focused activities. Furthermore, the Group creates social value by sharing knowledge and upholds the principles 
of good governance, transparency, and accountability to all stakeholders.
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Amidst economic and industrial challenges in 2025, the Group reported total revenue of Baht 3,905.25 million, a 6.29% decrease 
from 2024, resulting in a net loss of Baht 111.83 million. However, with Baht 583.58 million in cash and cash equivalents, 
the Group remains well-positioned for future expansion. The Group is confident that its solid business foundation and diverse 
media platforms reaching over 60 million people will be key drivers in enabling the organization to adapt, recover, and achieve 
sustainable long-term growth.

For 2026, the Group aims to elevate its role from a media publisher to a Media & Activation Partner. The strategy focuses on 
developing integrated communication solutions that blend content, media, and activities to effectively connect partners’ brands, 
products, and services with consumers at every touchpoint. By leveraging its content expertise and corporate credibility alongside 
data-driven insights and strategic partnerships, the Group intends to enhance campaign efficiency and pioneer innovations in 
media and activations. These efforts are designed to create added business value, strengthen competitive advantages, and 
support the organization’s long-term sustainable growth.

On behalf of the Executive Committee, I would like to express my gratitude to the Board of Directors, management, and all 
employees, as well as our shareholders, customers, business partners, allies, and all stakeholders for their continued support of 
the Amarin Group. I sincerely hope for your ongoing support as we work together to drive the Amarin Group toward stable growth, 
delivering long-term returns to our shareholders while continuing to create knowledge that benefits the nation and Thai society.

(Mr. Thapana Sirivadhanabhakdi)
Chairman of the Executive Committee
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Report of the Audit Committee

To Shareholders of Amarin Corporations Public Company Limited 

The Audit Committee of Amarin Corporation Public Company Limited (the “Company”) consists of four independent directors 
appointed by the Annual General Meeting of Shareholders, each serving a three-year term. Every member of the Audit Committee 
possesses the full qualifications stipulated in the Audit Committee Charter, which aligns with the requirements and best practice 
guidelines for audit committees set forth by the Securities and Exchange Commission (SEC) and the Stock Exchange of Thailand 
(SET).

In 2025, the Audit Committee held a total of 5 meetings and reported the results of each meeting to the Board of Directors.  
The attendance details for each member of the Audit Committee are as follows:

1.	 Assoc. Prof. Dr. Somjai Phagaphasvivat	 Meeting Attendance: 5/5 times 
Chairman of the Audit Committee 

2.	 Prof. Dr. Nantawat Boramanand	 Meeting Attendance: 5/5 times  
Member of the Audit Committee

3.	 Mr. Suwit Chindasanguan	 Meeting Attendance: 5/5 times 
Member of the Audit Committee

4.	 Mr. Ruth Chaowanagawi	 Meeting Attendance: 5/5 times 
Member of the Audit Committee

At every meeting, the Audit Committee invited executive directors, senior management, and relevant parties to attend in order 
to provide additional information on key issues, ensuring that the auditing and review processes are increasingly efficient and 
effective. Additionally, once a year the Audit Committee holds a private meeting with the external auditors, without the presence of 
management or the Internal Audit Department, to independently discuss significant matters regarding the preparation of financial 
statements, observations, scope, work plans, and the annual audit approach. Furthermore, the Audit Committee meets specifically 
with management without the internal audit department to review the performance and quality of the internal audit unit’s work.
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The performance of the Audit Committee’s duties for the year 2025 can be summarized as follows:

1.	  Review of the Accuracy of Financial Reports and Adequacy of Information Disclosure

	 The Audit Committee oversaw management in the preparation of financial reports within appropriate timeframes. It has 
reviewed significant information in both the quarterly and the 2025 annual financial statements of the Company and its 
subsidiaries. This included reviewing key accounting policies, significant non-recurring items, transactions with potential 
conflicts of interest, related party transactions, and observations from both the external and internal auditors, as well as  
the disclosure of information in the notes to the financial statements, which were reviewed and audited by the external auditor. 
In its deliberations, the Committee invited top executives, management from the Accounting and Finance Department, internal 
auditors, and the external auditor to attend meetings to provide clarifications. This process ensures that the financial reports 
are accurate, transparent, complete, reliable, and contain adequate disclosures in the notes to the financial statements in 
accordance with Financial Reporting Standards. These reports were vetted before the Audit Committee granted its approval 
for submission to the Board of Directors for quarterly consideration, or for the endorsement of the annual financial statements 
for the year ending December 31, 2025, to be proposed to the Board of Directors and subsequently to the Annual General 
Meeting of Shareholders for approval.

	 The Audit Committee concurs with the auditor’s opinion that the Company’s financial reporting process maintains an adequate 
internal control system. This ensures that the Company’s financial statements are prepared in accordance with generally 
accepted accounting principles, accurately reflecting its financial position and operating results in all material respects. 
Furthermore, information is disclosed sufficiently and in a timely manner for the benefit of shareholders, investors, and users 
of the financial statements.

2.	 Review of Internal Control Systems

	 The Audit Committee reviewed the adequacy of the internal control systems by considering internal audit reports based on 
the approved audit plan. These findings were consistent with the external auditor’s assessment, which reported no material 
weaknesses or significant deficiencies and contained no special observations regarding the financial reports or internal 
controls. Furthermore, the Committee reviewed management’s self-assessment of the internal control system using the 
“Internal Control Adequacy Assessment Form” from the Securities and Exchange Commission (SEC) before presenting it  
to the Board of Directors for their overall evaluation of the internal control system’s adequacy.

	 In 2025, the Audit Committee expressed the opinion that the Company’s internal control system is appropriate and sufficiently 
effective for its business operations within the current environment. No material issues were found that could significantly 
impact the Company’s business operations.

3.	 Review of the Internal Audit

	 The Audit Committee evaluated the effectiveness of the internal audit unit by considering its mission, scope of work, duties, 
responsibilities, independence, staffing, and budget. The Committee also reviewed the Internal Audit Charter to ensure it 
remained appropriate, up-to-date, and aligned with the Stock Exchange of Thailand’s Internal Audit Guidelines. Furthermore, 
the Committee supervised the internal audit function to ensure independent and effective operations by approving the annual 
audit plan and monitoring progress every quarter. This included providing comments, suggestions, and consistently following 
up on significant audit findings. The Committee also supported the quality development of internal auditing by encouraging 
personnel to attend training courses to enhance their knowledge and skills, ensuring performance meets International 
Standards for the Professional Practice of Internal Auditing.

	 The Audit Committee is of the opinion that, in 2025, the Company maintained an adequate, appropriate, and effective 
internal control system. Furthermore, there has been continuous development in the audit quality, regarding both personnel 
and operations, in alignment with international standards. Consequently, the Internal Audit Department’s performance has 
successfully achieved its established targets.
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4.	 Review of Compliance with Laws, Regulations, and Policies

	 The Audit Committee has reviewed and overseen the Company and its subsidiaries to ensure compliance with laws, 
regulations, and policies. This includes ensuring that business operations are conducted in accordance with Securities and 
Exchange Laws, the regulations of the Securities and Exchange Commission (SEC), the regulations of the Stock Exchange 
of Thailand (SET), and other laws relevant to the Company’s business.

	 The Audit Committee found no indications to suggest any deficiencies regarding non-compliance and/or actions in conflict 
with relevant laws, regulations, policies, and requirements, including Personal Data Protection Laws, Corporate Governance 
Policies, and the Company’s Code of Business Conduct.

5.	 Review of Good Corporate Governance

	 The Audit Committee encourages the Company and its subsidiaries to conduct business in accordance with good corporate 
governance principles. The Corporate Governance Committee is responsible for overseeing the Company’s operations, 
with a scope of authority and responsibility that covers the SEC’s CG Code. Furthermore, the Company provides multiple 
whistleblowing channels for employees, customers, and stakeholders to report information or leads regarding fraud, misconduct, 
breaches of business ethics, or human rights violations. Dedicated units are responsible for managing these complaints 
appropriately and transparently, including the implementation of suitable whistleblower protection measures. 

	 The Audit Committee is of the opinion that the Company continuously develops its good corporate governance practices  
to enhance operational efficiency and build confidence among all stakeholders.

6.	 Acknowledgment of Risk Management

	 The Sustainability and Risk Management Committee presented a report on risk management policies, work plans, and 
guidelines for managing risks that may impact the Company’s performance. These include Strategic Risk, Operational 
Risk, Financial Risk, and Compliance Risk, as well as Sustainability Development policies aimed at mitigating long-term 
business risks and Emerging Risks that could affect future operations. This report was presented for the Audit Committee’s 
acknowledgment during Audit Committee Meeting No. 4/2025.

7.	 Review and provide opinions on connected transactions or transactions that may have conflicts of interest, including 
significant transactions and disclosure issues 

	 The Audit Committee reviewed the appropriateness of the procedures for entering into connected transactions occurring 
during the year, significant transactions, and transactions that may involve conflicts of interest. These items were included as 
agendas in the Audit Committee meetings, where the Committee considered the details and rationality of each transaction 
based on the principles of transparency, accuracy, and the best interests of the Company and its stakeholders. Furthermore, 
the Committee ensured that disclosures were made accurately and completely in accordance with the regulations and 
requirements of the Securities and Exchange Commission (SEC) and the Stock Exchange of Thailand (SET).

	 The Audit Committee is of the opinion that such transactions occurring during the year 2025 were reasonable, performed 
for the maximum benefit of the Company’s business operations, and were disclosed accurately and completely.

8. 	 Consider, select, nominate, and propose the remuneration of the external auditors for recommendation to the Board 
of Directors for approval before seeking further approval from the Annual General Meeting of Shareholders 

	 The Audit Committee has considered and selected the external auditors for the 2025 fiscal year by evaluating their 
independence, the quality of past audit work, skills, knowledge, capability, and experience, as well as the appropriateness 
of the audit fees. Therefore, the Audit Committee resolved to propose to the Board of Directors for endorsement and to  
the 2025 Annual General Meeting of Shareholders to consider the appointment of auditors from KPMG Phoomchai Audit Ltd.  
as the Company’s auditors for the year 2025, namely:
•	 Ms. Nittaya Chetchotiros, Certified Public Accountant Registration No. 4439; or
•	 Ms. Kanokorn Phooriphanyawanit, Certified Public Accountant Registration No. 10512; or
•	 Ms. Nadsasin Wattanapaisal, Certified Public Accountant Registration No. 10767; or
•	 Ms. Natcha Uwattanasombat, Certified Public Accountant Registration No. 11416.
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9.	 Review and Update of the Audit Committee Charter

	 The Audit Committee reviews and updates its charter annually to ensure alignment with the regulations and best practices of 
the Securities and Exchange Commission (SEC), Thailand. Additionally, the Audit Committee conducted self-assessments on 
both a collective and individual basis. The results confirmed that the Committee has performed its duties fully, in accordance 
with the Board-approved Audit Committee Charter, utilizing its members’ knowledge, expertise, and independence to provide 
continuous opinions and recommendations to management and the Board of Directors.

In summary, for the year 2025, the Audit Committee performed its duties in full compliance with the charter assigned by the Board 
of Directors with complete independence. The Committee is of the opinion that the Company maintains appropriate, effective, 
and sufficient corporate governance, internal control, and internal audit systems. Furthermore, the Company’s operations have 
been conducted to maximize the best interests of shareholders in a fair and equitable manner, free from conflicts of interest, 
with the management team performing their duties with honesty and integrity.

(Assoc. Prof. Dr. Somjai Phagaphasvivat)
Chairman of the Audit Committee
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To Shareholders of Amarin Corporations Public Company Limited 

In 2025, the Sustainability and Risk Management Committee (“SRMC”), consisting of four directors, held a total of two meetings. 
The attendance details for each committee member are as follows:

1.	 Mr. Pramoad Phornprapha	 Meeting Attendance: 2/2 times   
Chairman of the Sustainability and Risk Management Committee

2.	 Dr. Nithinart Sinthudeacha	 Meeting Attendance: 2/2 times   
Member of the Sustainability and Risk Management Committee

3.	 Mr. Ruth Chaowanagawi	 Meeting Attendance: 2/2 times   
Member of the Sustainability and Risk Management Committee

4.	 Mrs. Tongjai Thanachanan	 Meeting Attendance: 1/2 times   
Member of the Sustainability and Risk Management Committee

In 2025, the Sustainability and Risk Management Committee consistently performed its duties in supervising and reviewing the 
sustainability and risk management frameworks of the Amarin Group. The Committee provided insights and recommendations 
regarding sustainable development operations and enterprise risk management. This included reviewing policies related to 
sustainability and risk management, as well as establishing strategies and operational guidelines for the management team. These 
efforts aimed to ensure that the Amarin Group’s sustainability and risk management processes are appropriate, comprehensive, 
and involve effective evaluation and monitoring. This ensures that the Group can respond to stakeholder expectations appropriately 
and remain agile amidst changing environments.

Report of the Sustainability and Risk Management Committee
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The key performance highlights of the Sustainability and Risk Management Committee over the past year are summarized  
as follows:

Sustainable Development     
•	 Drive sustainability management across all three dimensions Environment, Social, and Governance (ESG) beginning with 

a Double Materiality assessment. This process involves active engagement with all key stakeholders, including shareholders/
investors, employees, suppliers/business partners, customers, communities, financial institutions/creditors, and government/
regulatory agencies. The insights gained are used to develop a Sustainability Strategy that is integrated into the core corporate 
strategy. This framework establishes clear goals, action plans, Key Performance Indicators (KPIs), and monitoring systems 
across all business units within the Company.

•	 Drive management to participate in national and international sustainability assessments, such as the SET ESG Ratings and FTSE 
Russell ESG Scores, etc., in order to adopt these evaluation criteria as a framework for enhancing the Group’s sustainable 
development performance.

•	 Monitor and provide recommendations on key sustainability performance initiatives, such as the 8-Rai Area Development 
Project, the Sustainable Event Management Standard (TSEMS) certification from the Thailand Convention and Exhibition Bureau 
(Public Organization), and the Reclaim Water Project within the printing business. This includes collaborating with networks 
to transform manufacturing waste into value-added products, ensuring positive impacts and tangible, measurable results.

•	 Support and promote awareness of sustainable development by organizing workshops for executives across all business 
groups. This aims to enhance understanding and ensure the practical application of sustainability concepts within actual 
business operations.

Risk Management
•	 Review the organization’s entire risk management framework and categorize risks into the following groups: Strategic 

Risk, Operational Risk, Financial Risk, Compliance and Legal Risk, ESG and Reputation Risk, External and Emerging 
Risk, Governance and Culture Risk, and Other Risks that may impact the achievement of the organization’s objectives.

•	 Recommend that the management establishes criteria for identifying various risk factors, defining risk appetite levels, and 
outlining mitigation measures to maintain risks within acceptable limits. The Sustainability and Risk Management Committee shall 
be responsible for reviewing and endorsing these risk levels and control measures before presenting them to the Board of 
Directors for acknowledgment and further recommendations.

•	 Monitor the implementation of the enterprise risk management plan to ensure that the Amarin Group manages risks appropriately, 
efficiently, and effectively, in alignment with current and evolving business environments.

Over the past year, the Sustainability and Risk Management Committee reviewed the Company’s operations and concluded that 
the sustainability and risk management plans are both adequate and appropriate. These plans have been executed consistently 
and effectively, in alignment with the principles of good corporate governance across the entire organization.

(Mr. Pramoad Phornprapha) 
 Chairman of the Sustainability and Risk Management Committee 
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Report of the Corporate Governance Committee

To Stakeholders

In the 2025, the Corporate Governance Committee, consisting of independent and executive directors as named below, held 
three meetings and reported the meeting outcomes to the Board of Directors on each occasion. Details regarding the committee 
members’ attendance and the summary of their duties performed during the fiscal year are as follows:	

1.	 Mr. Suwit Chindasanguan	 Meeting Attendance: 3/3 times 
Chairman of the Corporate Governance Committee

2.	 Mr. Nararat Limnararat	 Meeting Attendance: 3/3 times 
Member of the Corporate Governance Committee

3.	 Prof. Dr. Nantawat Boramanand	 Meeting Attendance: 3/3 times 
Member of the Corporate Governance Committee

4.	 Dr. Nithinart Sinthudeacha	 Meeting Attendance: 3/3 times 
Member of the Corporate Governance Committee

In addition to the Corporate Governance Committee meetings, the Board of Directors organized the sessions between independent 
directors and non-executive directors, excluding executive directors and management from Amarin Corporations Public Company 
Limited and its subsidiaries. This follows the Stock Exchange of Thailand’s Good Corporate Governance principles, serving 
as a forum to exchange insights on management, acknowledge operational obstacles, and endorse independent practices.  
The meeting’s conclusions and recommendations were subsequently reported to the Board of Directors.

The Corporate Governance Committee is committed to supervising business operations based on transparency, in accordance 
with good corporate governance principles and responsibility toward stakeholders, society, and the environment. In 2025,  
the Company strictly complied with all business-related laws and continuously reviewed and updated its Corporate Governance 
Policy, Business Ethics, Board of Directors Charter, and the charters of all sub-committees to ensure ongoing alignment with good 
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governance practices. As a result of the Company’s dedication and continuous operational improvements under the supervision 
of the Corporate Governance Committee, this success has been publicly recognized. According to the “Corporate Governance 
Report of Thai Listed Companies 2025” survey conducted by the Thai Institute of Directors (IOD), the Company received an 
“Excellent” rating for the fourth consecutive year. 

The key performance highlights of the Corporate Governance Committee during the 2025 fiscal year are summarized as follows:
•	 Monitored new, amended, or additional laws, regulations, and notifications issued by regulatory bodies during the 2025 fiscal 

year, including Personal Data Protection Laws. This included reviewing and providing feedback on draft or updated internal 
regulations to ensure they align with the requirements of relevant authorities, and additionally, provided recommendations to 
management and related departments to ensure proper compliance, for instance, tracking proposed updates from the Securities 
and Exchange Commission (SEC) regarding material transactions and related party transactions.

•	 Reviewed the Corporate Governance Policy to ensure alignment with the Corporate Governance Code for Listed Companies 
2017 (“CG Code”). The Corporate Governance Committee resolved to maintain the current policy, as it remains appropriate 
for overseeing the Group’s operations in accordance with good governance principles. Additionally, the Committee provided 
recommendations regarding the disclosure of measures the Company has adopted to align with its management context and 
business operations. These disclosures serve to explain the alternative practices implemented where the Company has not 
yet fully adopted certain CG Code guidelines, as reported in the 56-1 One Report.

•	 Promoted compliance with the Corporate Governance Policy and the Code of Business Conduct among directors, executives, 
and employees. This included ensuring notification and adherence to blackout period regulations to prevent insider trading, 
as well as the annual disclosure of interests and conflicts of interest. Furthermore, ensured regular communication of key 
guidelines regarding corporate governance, the Code of Conduct, and anti-corruption policies to executives and employees 
to reinforce understanding and strict compliance. This has also been established as a policy for the Human Resources 
Department to include as a mandatory topic in new employee orientations, with compliance results reported to the Corporate 
Governance Committee.

•	 Coordinated and collaborated on the disclosure of corporate governance information in the 56-1 One Report, ensuring 
alignment with the assessment criteria of the Corporate Governance Report of Thai Listed Companies (“CGR Project”) by 
the Thai Institute of Directors (“IOD”), which followed the implementation of the new assessment criteria in 2023, reflecting 
the Company’s commitment to good corporate governance.

•	 Facilitated and supported the performance evaluation of the Board of Directors and all sub-committees for the year 2025. 
This includes both collective (board-as-a-whole) and individual self-evaluations. The results shall be reported to the Board of 
Directors for acknowledgment and disclosed in the Annual Report (Form 56-1 One Report). Furthermore, these evaluation 
results shall be utilized as a framework for reviewing duties to ensure continuous improvement and serve as a standard for 
the Board’s performance.

•	 Supported the protection of minority shareholders’ rights by ensuring they are treated equitably. This included monitoring that 
the Company has provided opportunities for minority shareholders to nominate directors, propose agenda items for the Annual 
General Meeting (AGM), and submit questions about the Company in advance of the 2025 AGM. Furthermore, supervised the 
Company to ensure all material information was fully disclosed to shareholders in accordance with regulatory requirements via 
the Stock Exchange of Thailand’s information system and the Company’s website, ensuring equal access for all shareholders.

•	 Reviewed and updated the Corporate Governance Committee Charter and the charters of all other sub-committees for  
the year 2026. This was to ensure that all committee charters align with the best practices of the Corporate Governance Code 
for Listed Companies, as prescribed by the Securities and Exchange Commission (SEC), as well as the recommendations 
of the Thai Institute of Directors (“IOD”).

Amarin Corporations Public Company Limited prioritizes conducting business with structured methodologies and concrete 
corporate governance standards. The Company emphasizes organizational sustainability that is built upon the foundations of 
integrity, transparency, and accountability. Through the collaboration of directors, executives, and employees, the Company 
strives to maximize value for the firm and its shareholders while remaining steadfastly committed to the interests of stakeholders, 
society, and the environment.

(Mr. Suwit Chindasanguan)
Chairman of the Corporate Governance Committee
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Report of the Nomination and Remuneration Committee

To Shareholders of Amarin Corporations Public Company Limited

In 2025, the Nomination and Remuneration Committee held a total of 2 meetings to review and scrutinize the nomination of 
directors, as well as to consider the remuneration for directors and top executives of the Company. The meeting attendance 
details for each member of the Nomination and Remuneration Committee are as follows:      

1.	 Mr. Pramoad Phornprapha	 Meeting Attendance: 2/2 times 
Chairman of the Nomination and Remuneration Committee

2.	 Mr. Suwit Chindasanguan	 Meeting Attendance: 2/2 times 
Member of the Nomination and Remuneration Committee

3.	 Mr. Nararat Limnararat	 Meeting Attendance: 2/2 times 
Member of the Nomination and Remuneration Committee

In this regard, the Nomination and Remuneration Committee has performed its duties as assigned by the Board of Directors, 
adhering to the principles of good corporate governance with primary consideration for the best interests of the Company and 
all groups of stakeholders. A summary of the key duties performed during the 2025 fiscal year is as follows:
•	 Considered the recruitment of qualified individuals to be nominated as directors for the 2025 Annual General Meeting of 

Shareholders. Opportunities were also provided for shareholders to nominate candidates in advance; however, by the specified 
deadline, no nominations had been submitted. Consequently, the Nomination and Remuneration Committee proposed the  
re-election of the retiring directors for another term. Each director possesses the appropriate qualifications required by law and 
relevant regulations, including the necessary expertise, skills, knowledge, and experience. Furthermore, they have demonstrated 
strong performance, providing invaluable advice and insights for the Company’s management. Both the Board of Directors and 
the Annual General Meeting of Shareholders have subsequently approved these appointments as proposed.
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•	 Considered and approved the remuneration for the Board of Directors and Sub-committees for the year 2025, with a total 
budget not exceeding Baht 7,000,000, which remains unchanged from 2024. The determination of such remuneration was 
based on their scope of duties and responsibilities, as well as benchmarking against other listed companies within the same 
industry and of a comparable size.

•	 Reviewed and revised the Board Diversity Matrix to enhance the presentation of the directors’ expertise and specialized 
knowledge relevant to the Company’s business operations. Furthermore, the Committee had approved the use of the Board 
Diversity Matrix for the year 2026, which defined the qualifications, knowledge, and professional skills of the directors to ensure 
they remain aligned with the Company’s strategic business directions.

•	 Considered the 2025 fiscal year performance bonus and established the 2026 merit increase framework for executives and 
employees. This ensures compensation is appropriate, fair, and market-competitive in order to retain high-quality, high-potential 
talent before seeking the approval of the Board of Directors.

•	 Conducted the performance evaluation of the entire Nomination and Remuneration Committee for the 2025 accounting period 
to provide information for enhancing operational efficiency. This included reviewing the Charter to ensure it remains appropriate, 
aligned with the current situation, and compliant with the principles of Good Corporate Governance.

(Mr. Pramoad Phornprapha)
Chairman of the Nomination and Remuneration Committee
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Report of the Executive Committee  

Dear		 Shareholders,  
	 Amarin Corporations Public Company Limited

In 2025, the Executive Committee, comprising both non-executive and executive directors as listed below, held a total  
of 12 meetings. The attendance records and summary of duties for each member are as follows:

1. 	 Mr. Thapana Sirivadhanabhakdi	 Meeting Attendance: 12/12 times 
Chairman of the Executive Committee

2. 	 Mr. Nararat Limnararat	 Meeting Attendance: 12/12 times 
Vice Chairman of the Executive Committee

3. 	 Mr. Khumpol Poonsonee	 Meeting Attendance: 12/12 times 
Executive Director

4. 	 Mr. Siri Bunpitukgate	 Meeting Attendance: 12/12 times 
Executive Director

5. 	 Mr. Amorn Ungsakulpreecha	 Meeting Attendance: 12/12 times 
Executive Director

6. 	 Mr. Jeramiah Pitakwong	 Meeting Attendance: 12/12 times 
Executive Director

•	 Conduct regular monthly meetings to monitor the performance of the Company and its subsidiaries for quarterly reporting 
to the Board of Directors. This includes supervising management in assessing and managing the financial positions of the 
Company and its subsidiaries to ensure stability and sufficient liquidity for business operations. Additionally, remain informed 
of business or management obstacles to provide recommendations and solutions, or business strategy adjustment to align 
properly with changing economic conditions, market trends, and competition. These efforts ensure the Group’s operations run 
smoothly and achieve its established goals.
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•	 Consider to review and provide opinions on significant transactions or major business plans related to the business operations and 
management of the Company and its subsidiaries, which require approval from the Board of Directors and/or the shareholders’ 
meeting of the Company or its subsidiaries.

•	 Consider to screen and approve investment expenditures, including various transactions, to support the management and 
business operations of the Company or its subsidiaries, ensuring efficiency and appropriateness in accordance with the 
business environment.

•	 Provide feedback on management’s proposal regarding the organization restructure and management framework in alignment 
with the business plan. This aims to enhance operational efficiency, budget control, and increase the Company’s flexibility in 
adapting to market changes and the evolving business environment.

•	 Monitor and provide constructive feedback on organizational and business management to ensure the Group’s 2025 operations 
align with Board-approved strategies, work plans, and budgets. Additionally, oversee the management’s preparation of the 2026 
strategy, work plan, and budget, as well as determine 3 - 5-year long-term goals and strategies, for the Executive Committee’s 
review and feedback prior to seeking Board approval subsequently.

•	 Evaluate the Board of Executive Directors’ performance for the year 2025 to enhance operational efficiency. This includes 
reviewing the appropriateness of the Executive Board Charter to ensure alignment with Good Corporate Governance principles 
and the relevant environmental factors. The Board of Executive Directors has resolved to maintain the current charter.

In summary, during 2025, the Executive Committee performed its duties with prudence, integrity, and due care, prioritizing the best 
interests of the Company as well as aiming to utilize knowledge, ability, and experience for reviewing, monitoring, and providing 
recommendations on key matters regarding the business operations and management of the Company and its subsidiaries, as 
assigned by the Board of Directors. This was carried out to ensure the Group’s operation met both short-term and long-term 
strategic goals as stipulated, while building sustainable confidence among shareholders and all stakeholders.

(Mr. Thapana Sirivadhanabhakdi) 
Chairman of the Executive Committee
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The Board of Directors

Dr. Sumet Tantivejkul
•	 Chairman
•	 Independent Director

Assoc. Prof. Dr. Somjai 
Phagaphasvivat
•	 Independent Director
•	 Chairman of the Audit Committee

Prof. Dr. Nantawat Boramanand
•	 Independent Director
•	 Member of the Audit Committee 
•	 Member of the Corporate Governance 

Committee

Mr. Pramoad Phornprapha
•	 Independent Director
•	 Chairman of the Nomination and 

Remuneration Committee
•	 Chairman of the Sustainability and 

Risk Management Committee

Mr. Suwit Chindasanguan
•	 Independent Director
•	 Chairman of the Corporate Governance 

Committee
•	 Member of the Audit Committee
•	 Member of the Nomination and 

Remuneration Committee

Mr. Ruth Chaowanagawi
•	 Independent Director
•	 Member of the Audit Committee 
•	 Member of the Sustainability and  

Risk Management Committee
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Mr. Thapana Sirivadhanabhakdi 
•	 Vice Chairman*
•	 Chairman of the Executive Committee

Dr. Nithinart Sinthudeacha
•	 Independent Director 
•	 Member of the Corporate Governance 

Committee
•	 Member of the Sustainability 

and Risk Management Committee

Mr. Nararat Limnararat
•	 Director*
•	 Vice Chairman of the Executive 

Committee
•	 Member of the Corporate 

Governance Committee
•	 Member of the Nomination  

and Remuneration Committee

Mr. Khumpol Poonsonee 
•	 Director*
•	 Executive Director

Mr. Siri Bunpitukgate
•	 Director*
•	 Executive Director
•	 President

Mrs. Tongjai Thanachanan
•	 Director
•	 Member of the Sustainability  

and Risk Management Committee

Note *Authorized Director
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 The Executive Committee

Mr. Thapana Sirivadhanabhakdi 
•	 Chairman of the Executive Committee

Mr. Nararat Limnararat 
•	 Vice Chairman of the Executive Committee

Mr. Siri Bunpitukgate
•	 Member of the Executive Committee
•	 President

Mr. Amorn Ungsakulpreecha 
•	 Member of the Executive Committee
•	 Group Chief Financial Officer

Mr. Khumpol Poonsonee
•	 Member of the Executive Committee

Mr. Jeremiah Pitakwong
•	 Member of the Executive Committee
•	 Group Chief Operating Officer
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Advisor to the Executive 
Committee

◆	Mrs. Metta Utakapan 
Advisor to the Executive Committee

The Executive Committee of 
Amarin Corporations  
Public Company Limited

◆	Mr. Siri Bunpitukgate 
President

◆	Mr. Jeremiah Pitakwong 
Group Chief Operating Officer

◆	Mr. Amorn Ungsakulpreecha 
Group Chief Financial Officer

◆	Ms. Ussanee Viratkaphan 
Managing Director, Publishing Business

Subsidiary  
Management Team 

◆	M.L. Luesak Chakrabandhu 
Managing Director of Amarin Book Center Co., Ltd.

◆	Mr. Pak Sengpanich 
Assistant Managing Director,  
Amarin Book Center Co., Ltd.

◆	Ms. Thanasorn Jirayuwattana 
Deputy Managing Director,  
Marketing and Sales, Amarin Television Co., Ltd.

◆	Mrs. Pattira Palawatvichai 
Deputy Managing Director,  
Business Development, Amarin Television Co., Ltd.

◆	Ms. Waleerat Sakkajhonyos 
Deputy Managing Director,  
AME Imaginative Co., Ltd.

◆	Mr. Damrong Leewairoj 
Deputy Managing Director, 
AME Imaginative Co., Ltd.
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ON PRINT 
Magazines, books, and 
the printing house: 
“Quality” is at heart.  

1.	 Structure and Operations of Amarin Group

1.1 	 Business Policy and Overview

Amarin Corporations Public Company Limited (“Company” or “AMARIN”) has successfully transformed into an omni-media 
company comprising its respective platforms: On-Print, Online, On-Air, On-Ground, and On-Shop which have been developed 
continuously with the aim to deliver precious experiences to people in every phase of their lives for the happiness and prosperity 
of the society in line with its founder’s mission.

Quality printing services 

AMARIN has created a comprehensive range of quality printing services while continuously 
developing technology to blend prints into various new media in the digital age to meet customers’ 
needs down to the details, establishing itself firmly as the ultimate omni-media company, and 
delivering precious experiences to people in every phase of their lives.

Urgent printing services

AMARIN’s Digital Printing Service (D-print) initially fulfills the dream of those who order small 
prints. While printing volume is small, quality is high. It supports self-publishing by offering  
a lower cost and shorter production time both during pre-publishing and post-publishing periods. 
D-print, moreover, is accompanied by a one-stop service that demonstrates AMARIN’s solid 
standard, which integrates special techniques to add value for prints.

OMNI-MEDIA
OMNI-CHANNEL

ON PRINT

ONLINE

ON SHOP

ON GROUND

ON AIR
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•	 Special color prints: Special inks (Green, Orange, Violet, White, and Fluorescent Pink)  
for color-up or any print featuring violet, orange, green, white and fluorescent pink themes. 

•	 Coating for enhanced durability: Protected prints with a plastic coating including matte 
lamination, gloss lamination, and soft-touch lamination to color up prints and covers for 
distinctive textures and appealing touch which can be easily cleaned. 

•	 More realistic with added texture: Special techniques make prints distinctive with various 
textures added for the post-printing process, such as, soft like rubber, rough like sand,raised like 
Braille, glossy like Spot UV, luxury like foil, or differentiated with Die-cut, perforation or folding.
	- 9 layers for raised gimmicks
	- Foil Stamping
	- Debossing and Embossing
	- Digital Die-cut

•	 Mosaic: Special prints can be created for a customer’s important person from an image sized 
20x20 cm. to 500 unique art prints at most.

•	 Variable data and Run number: Prints involving personal identity or valuable vouchers 
requiring privacy and high security printing.

•	 One-Shot or Sandwich Technique: The special technique for different materials such as 
plastic, stickers, or metallized paper. 

•	 Raised Print Special Effect: Printing with transparent ink for a texture similar to Spot UV. 
•	 Invisible Red special printing techniques with content glowing under black light.

Packaging printing services

AMARIN’s printing house uses advanced machines for the manufacturing of premium packaging 
to support large orders and respond quickly to customers’ needs.

Content creation services

AMARIN’s Creatia offers a full range of print and digital media production services, which suit 
all requirements for both organizations and individuals dreaming of having their own content and 
looking for a professional content creator who truly understands and meets their needs under 
AMARIN’s quality and standards with over 15 years of experience in full-scale content creation, 
which guarantees that Creatia team can serve customers in every step from conceptualization, 
content arrangement, photography, design, printing, delivery, and close consultation throughout 
the entire production process by the professional.

Publishing houses 

Publishing houses under AMARIN’s group have released books to comprehensively respond 
to the interest of all types of readers. According to three major book genres there are Lifelong 
Learning, Kids and Entertainment. At present, AMARIN has 16 publishing houses namely: 
Praew Publishing, Piccolo Publishing, Prism Publishing, Words Publishing, Pages Publishing, 
Springbooks Publishing, Amarin HOW-TO Publishing, Sophia Publishing, Amarin Kids Publishing, 
Arun Publishing, Rose Publishing, Levon Publishing, Peony Publishing, Lilac Publishing, Camellia 
Publishing, and Pine Publishing.

Magazines

AMARIN is the ultimate leader of the lifestyle magazine industry covering home décor, fashion, 
health, and family content. With its strong aspiration to produce quality magazines since 1976, 
Currently, it has published four magazine titles in response to readers’ needs, which are Baan 
Lae Suan, Praew, Cheewajit and National Geographic Thai language.
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AMARIN is a leading media and online community conglomerate in Thailand which attracts more 
than 10 million visitors on its website and social media platforms. In addition, its eight websites 
alone have garnered over 200 million page views. Riding on its audiences’ trust, AMARIN’s 
digital media have become important marketing platforms for marketers trying to reach women, 
men, heath lovers, moms and kids, as well as home-décor lovers. 

Moreover, it has recognized the importance of targeted marketing and implemented a data 
management platform (DMP) for publishers to analyze reading behaviors along with audiences’ 
data collection to develop content relevant to them and help marketers present relevant products 
to their target groups at the right time and with greater efficiency.

ONLINE 
Solid expertise  
and experience 
in producing content 
for all types of  
digital media

ON GROUND 
Organizing quality 
fairs and events with 
professional expertise

Fairs

With leading and trustworthy lifestyle advertising media of Thailand, AMARIN has expanded 
its marketing services to events and fairs, which have received positive feedback from both 
consumers and marketers.

Highly popular fairs of AMARIN include Baan Lae Suan Fair, Amarin Baby & Kids Fair and 
others such as Sustainability Expo

AMARIN has experienced and professional teams which foster strong trust among customers 
as always. The Company is committed to organizing fairs that effectively fulfill customers’ needs 
with professionalism.

Training & Seminars

Amarin Academy is a business unit for providing training and seminars for new entrepreneurs who 
are looking for knowledge useful for further efficient business development. Amarin Academy has 
held seminars for the group of restaurant entrepreneurs and reached more than 1,000 attendees. 

Event Services

With more than 19 years of experience in marketing activities and its well-recognized events and 
fairs, AMARIN has gained trust from government agencies and private entities for organizing 
press conferences, exhibitions, dealers’ receptions, conferences, seminars and others. Amarin 
Event Service has provided quality event services catering to customers’ needs comprehensively 
and efficiently under the business philosophy “As Quality Work is Our Specialty”

Concerts and music festivals

Concerts and music festivals represent a new business line that has gained recognition for 
its quality and creativity. The Company organizes concerts under the “Suud Entertainment” 
brand, including Jazz Me to the Moon Concert, Hall of Friends Concert, and Royal Jazz for  
the Chaipattana Foundation.
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Amarin TV is a digital terrestrial TV station in the HD category operated by Amarin Television 
Company Limited, widely known as “Amarin TV 34HD”. The station presents news, entertainment 
and knowledge to viewers nationwide round-the-clock. Ranked among Thailand’s top 10 popular 
TV channels with a variety of programming such as “Tub Toh Kao” listed in a Top 3news 
program in Thailand’s digital TV industry. Under the concept of Real Life Entertainment, Factual 
Entertainment Programs like “Kor Kon Kanthep”, “Kor Kon Sut Khua”, and “The Asia Hunter”, 
which attained high popularity. Amarin TV 34HD also broadcasts sports programs such as  
“Sport lifestyle 34” and other variety shows in response to viewers’ diverse tastes, such as  
“Baanlaesuan” “Chang Prajam Ban” or those who are interested in home maintenance, food 
programs like “Cheeppajorn Long Pung” and “Tam Amphoe Chan” including a tourism program 
like “Suptar Pa Talui” and “Kinpaitua Muabaanngarn” Including programs for children and youth 
such as “Cute Cute” and “Parakij Kids Sanook”.

Amarin TV 34HD is determined to further expand the diversity of its quality programs to better 
meet audiences’ needs in pursuit of increasing popularity and warmer responses from viewers 
nationwide.

ON AIR 
Amarin TV 34HD: 
Creative TV Station 
That “Fuels Ideas, 
Fulfills Imagination”

ON SHOP 
Full range of on shop 
and online sales 
channels

Naiin shops

Amarin Book Center Company Limited, a subsidiary of Amarin Corporations Public Company 
Limited, has opened “Naiin” bookstores with the aim to establish close ties with readers and 
distribute knowledge across communities. Throughout its operation, Amarin Book Center has  
conducted its businesses in response to market needs. It has also constantly enhanced  
its support division’s work systems, IT system, warehousing and delivery systems to ensure 
its service availability, which has led it to become a leading publication distributor in Thailand.

Distribution Business

Amarin Book Center Company Limited is a distributor of books, pocketbooks, and Thailand’s 
leading magazines by supplying products from AMARIN’s publishing houses and more than 
500 other leading publishers. The firm has retailed books through various sales channels  
such as top bookstores nationwide, online platforms, schools, government agencies, and 
leading private organizations. Its products cover physical and digital such as books, magazines, 
e-Books, and e-Magazines. 

Additional information is listed under the topic “Products and Services” on the Company’s 
website, www.amarin.co.th.
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1.1.1 	 Vision, Mission, and Goal

Vision
To be an organization that is a source of pride and recognized of Thais, delivering enriching experiences  

and enhancing quality of life through well-rounded knowledge, meaningful enjoyment, and creative energy.

Mission
We work for the happiness and prosperity of society.

Sustainable Organization Strategy
•	 Nurturing the environment through green procurement, resource efficiency, and environmental conservation

•	 Fostering good society through products and services, delivering value to all parties involved –  
right from those engaged in production process to end-consumers

•	 Upholding good economy/good corporate governance through fair operations,  
transparency, and business ethics

Goal 
We are the number one Omni-Media – Omni-Channel, to achieve the goal go delivering precious experiences  

to every stage of people’s lives and to be Thailand’s Leading Knowledge  
Platform That Fosters Learning Society on Sustainability Path.
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1976

29 September 1976, 

“AMARIN” was founded by  
“Mr. Chukiat Utakapan” together with his friends 
and a few employees, he set up “Warasarn Baan 

Lae Suan Partnership Limited” to publish a house 
and garden magazine titled “Baan Lae Suan”. The 

first issue of “Baan Lae Suan” hit the market in 
September 1976. Initially, his partnership relied on 

an external printing house for printing services. 

1977

21 June 1977, 

AMARIN established  
its own printing house under the name 

“Amarin Printing Partnership Limited” 
to publish its magazines in-house. 

1987

8 January 1987,

the Company was converted into a limited 
company under the name  

“Amarin Printing Group Company Limited”.

1992

3 January 1992, 

the Company was approved to list  
its common shares on the Stock Exchange  

of Thailand with a registered capital of Baht 
47.5 million, and subsequently increased its 
registered capital to Baht 95 million in July  

of the same year.

1993

15 June 1993, 

the Company was converted into a public 
company and changed its name to “Amarin 
Printing and Publishing Public Company 
Limited”, with the securities abbreviation 

“APRINT”. 
In the same year, the Company also increased  

its registered capital and established Amarin Book 
Center Company Limited (“ABOOK”) to oversee  

the distribution of all publications, as well as launched 
its retail business under the brand name “Naiin”.

2012

11 October 2012, 

the Company expanded into the television media 
business by establishing  

“Amarin Television Company Limited” 
(“AMTV”), having been granted a digital TV 

broadcasting license in May 2014, and 
operating the digital TV business under  
the channel name “Amarin TV 34HD”.

2013

5 February 2013, 

the Board of Directors resolved to change  
the Company’s securities abbreviation from 

APRINT to

 “AMARIN”, 

effective on February 27 of the same year.

2022

12 October 2022, 

ABOOK, a subsidiary of AMARIN,  
acquired 25.10 percent of 

Dek-D Interactive Company Limited 

(DDI)’s shares, operating an educational business, 
a content-service business through various 

platforms, and an advertising business on its main 
website, www.dek-d.com. Since it has possessed 
extensive knowledge, experience and expertise in 
its fields along with having a clear customer base.

2023

24 May 2023, 

AMARIN’s corporate name was changed to  
“Amarin Corporations Public  

Company Limited”.

1.1.2		 Material changes and developments
		  Details regarding material changes and developments

2024

30 April 2024, 

AMARIN had held 90.59 percent of its already-issued shares by the Adelfos group through Vadhanabhakdi 
Company Limited, Sirivadhanabhakdi Company Limited, and Siribhakditham Company Limited. 

18 June 2024, 

AMARIN established AME Imaginative Company Limited as its subsidiary and held a 99.99 percent 
share in the company with the registered capital of Baht 50.00 million (500,000 ordinary shares,  

with the par value of 100 Baht per share). AME Imaginative has already collected 25 percent of share 
payment, raising Baht 12.50 million to support the expansion of its advertising space sales, ad design, 

printing, as well as its entertainment businesses that cover exhibitions, fairs, concerts, seminars. 

1 July 2024, 

ABOOK purchased 2,878 more shares of DDI, equivalent to 25.9 percent of DDI’s already-issued 
and paid-up shares, for 30.00 million baht. Following this transaction, AMARIN’s stake in DDI 

 rose to 51.0 percent of DDI’s already-issued and paid-up shares.

2025

24 March 2025, 

AME Imaginative Co., Ltd. called for additional 
payment of shares representing 75 percent of  

the registered capital of 500,000 shares, with a par value 
of 75 Baht per share, totaling Baht 37.50 million.  

The Company continues to hold a 99.99 percent interest 
in the said subsidiary’s issued and paid-up capital.

The Group undertook an operational restructuring  
by transferring all media and event businesses under 
AME Imaginative Co., Ltd. to enhance clarity of roles 
and responsibilities and to strengthen its capability 
in integrated media management. This restructuring 

enables comprehensive coverage across print media, 
digital media, and on-ground marketing communication 

activities, thereby providing tangible support  
for the Omni-Media – Omni-Channel strategy.
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1.1.3	Spending of the raised fund to serve the objectives declared in the registration statement  
for securities offering 

	 An issuance of equity securities or debt securities : - None -

1.1.4	The obligations to which the company has committed in the registration statement,  
including the compliance with such obligations or conditions in the following years

	 Any issued securities with obligations or conditions : - None -

1.1.5	Company information 

Company name : AMARIN CORPORATIONS PUBLIC COMPANY LIMITED

Symbol : AMARIN

Address : 378 Chaiyaphruek Road, Taling Chan Subdistrict, Taling Chan District

Province : Bangkok

Postcode : 10170

Business : Media and Publications covering three businesses:
1) 	Production of printing and distribution of books
2) 	Event Organization, production and advertising services through printing and online media
3) 	Production and services through television media

Registration number : 0107536000480

Telephone : 0 2422 9999

Facsimile number : 0 2433 8792, 0 2434 8699

Website : www.amarin.co.th

Email : info@amarin.co.th

Registered Capital/ 
Paid-up Capital

: As of 31 December 2025, the Company had registered share capital and paid-up capital totalling 
998,281,590 baht, and issued 998,281,590 shares, each with the par value of 1 Baht.
Common stock 	 : 998,281,590 shares
Preferred stock	 : 0

1.2 	 Nature of business

1.2.1	Revenue Structure
Revenue structure by product line or business group

Business Group

2023 2024 2025

Thousand 
Baht

Percent
Thousand 

Baht
Percent

Thousand 
Baht

Percent

Production of printing and distribution of books  2,385,387  57.91  2,434,435  61.38  2,301,848  61.52 

Organization of exhibitions, production and advertising 
through printing and online media

 710,061  17.24  681,400  17.18  664,162  17.75 

Production and providing advertising through television media  1,023,422  24.85  850,255  21.44  775,465  20.73 

Total revenue from operations  4,118,870 100.00  3,966,090 100.00  3,741,475  100.00 
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Revenue by geography

Business Group
2023 2024 2025

Thousand Baht Percent Thousand Baht Percent Thousand Baht Percent

Domestic Revenue  4,107,067  99.71  3,958,409  99.81  3,733,862  99.80 

Overseas Revenue  11,803  0.29  7,681  0.19  7,614  0.20 

Hong Kong - - - -  4,060  0.11 

Singapore  3,001  0.07  1,266  0.03  1,940  0.05

France  224  0.01  353  0.01  402  0.01

Sweden  462  0.01  903  0.02  375  0.01

USA  4,611  0.11  2,381  0.06  145  -  

Korea  1,175  0.03  -   -   -   -  

Myanmar  261  0.01  -   -   9  -  

Laos - -  1,433  0.04  -   -  

Other countries  2,755  0.07  2,601  0.06  683  0.02

Total revenue from operations  4,118,870  100.00  3,966,090  100.00  3,741,475  100.00

Other Income

Other Income is divided by product line or business group.

Business Group 2023 2024 2025

Thousand Baht Percent Thousand Baht Percent Thousand Baht Percent

Production of printing and distributions of books 24,515 14.42 33,536 14.42 17,757  10.84 

Organization exhibitions, production and advertising 
through printing and online media

8,244 4.85 8,733 4.65 1,150  0.70 

Production and providing advertising through television media 137,197 80.72 145,476 80.72 144,867  88.46 

Other income from operations 169,956 100.00 187,745 100.00 163,774  100.00 

Share of profit (loss) of associated companies according to the equity method

Business Group
2023 2024 2025

Thousand Baht Thousand Baht Thousand Baht

Production of printing and distributions of books 15,948 604 (2,768)

1.2.2	Research and development policy (R&D)

Research and development is the application of innovations 
and technologies available in the market for maximum benefit 
and research for new technology development by itself. This 
also includes cooperation with internal and external partners 
of the Company. Its objective and the main goals of research 
and development comprise 3 areas as follows: 
1. 	Research and development of innovation and technology 

to increase production efficiency, reduce production costs 
and make it competitive

2. 	Research and development of innovation and technology 
to reduce the environmental impact from both inside and 
outside the organization and to promote sustainability in 
business operations

3. 	Research and development of innovation and technology to 
support new business with the goal of creating opportunities 
in business operations, knowledge creation and strengthening 
the organization’s capacity to help reduce the business 
risks.

Business Group
2023 2024 2025

Thousand 
Baht

Thousand 
Baht

Thousand 
Baht

Research and development 
(R&D) Expenses

 691  4,066 3,555

Note: 	 In 2023, AMTV focused on studying and developing technology for news 
programs and has invested in a virtual reality system of Baht 37.56 
million.
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1.2.3	Product Information 

(1) Media and Events Business 

PRINTS & ONLINE

TELEVISION PROGRAMS
& VIDEO PODCAST

ONLINE CREATIVE SERVICES

OWN EVENTS
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advertisers toward media and activities that yield tangible business results. Meanwhile, evolving consumer behaviors–favoring 
digital platforms, short-form video, and high-engagement content–are pushing media and event operators to evolve from traditional 
“media providers” into “integrated marketing communication solution providers”.

For the Events and MICE (Meetings, Incentives, Conventions, and Exhibitions) market, although the overall industry faces 
pressure from corporate budget constraints and competition from online and hybrid formats, growth opportunities remain in 
segments focusing on experiential engagement, attendee participation, and activities that align deeply with brand strategies. This 
is particularly true for events that can integrate digital media, consumer data, and sustainability concepts.

In this context, competition in the media and events industry is characterized by integrated competition. Operators no longer 
compete solely on media or event organization in isolation; instead, they compete on their ability to offer comprehensive packages 
of media, content, and activities. These solutions must holistically address clients’ marketing objectives, demonstrate creativity, 
and provide measurable results.

Nature of Competition

Competition in the media and events business 
is characterized by integrated rivalry, involving 
media service providers, marketing agencies, event 
organizers, digital platforms, and creators all vying for 
brand communication budgets. Within this context, 
Amarin Group–specifically AME–positions itself  
as a comprehensive media and activity solution 
provider. By seamlessly connecting content, 
media, and events, AME delivers communication 
experiences that are effective, measurable, and 
strategically aligned with client objectives.

Magazine

The Characteristics of Products or Services

Starting in 1976 with the launch of Baan Lae Suan magazine, Amarin Group expanded 
into a diverse portfolio of publishing brands, marking its oldest business pillar. In 2024, the 
Media & Event division of the Group established AME Imaginative Co., Ltd. (AME) This new 
venture aims to enhance media and event services for external clients while synergizing 
with the Group to promote sustainable overall growth under the concept that we are “Your 
Communication & Activation Partner”.

Marketing and Competition

In 2025, Thailand’s media and events industry operated within a highly challenging 
economic and industrial context. Driven by global economic volatility, limited domestic 
growth, and cautious marketing expenditure across the corporate sector, the media 
and marketing activities market has become increasingly competitive. Advertisers 
and brand owners are now prioritizing efficiency, cost-effectiveness, and measurable 
campaign performance over quantitative budget expansion.

The Thai digital advertising and media market continues to grow, albeit at a slower 
pace than previously seen. This deceleration reflects a strategic shift among 

Entering our 50th year, 
the AME Imaginative team

under Amarin Group remains steadfast in 
our corporate goals. We are committed 
to producing all forms of content and 
organizing events to bring happiness to 
our followers, to drive the growth of our 
partners, and to foster the prosperity of 
society.
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Procurement of Products and Services

Currently, AME creates content for readers, viewers, and 
event-goers across diverse platforms, ranging from monthly 
magazines and books to television programs, websites, 
social media, exhibitions, fairs, and most recently, concerts.

Our magazines continue to lead the market in both sales 
and credibility, including titles such as “Baan Lae Suan”, 
“Praew”, “Cheewajit”, and “National Geographic (Thailand 
Edition)”. Additionally, we offer special-issue magazines 
like “Sudsapda” and house the number-one publishers in 
the design category, such as “Baan Lae Suan Publishing” 
and “room Books”.

To reach a broader audience, every magazine maintains 
a presence across all social media platforms. Additionally, 
they feature specialized websites recognized for high-quality 
content: Design, Decor, and Gardening: Baanlaesuan.
com, Health and Cuisine: Cheewajit.com, Parenting and 
Childcare: AmarinBabyandKids.com, Beauty and Fashion: 
Praew.com, Entertainment and Music: Sudsapda.com, 
Science History and Environment: NGThai.com Travel, and 
Outdoor Activities: ExplorersClub.Baanlaesuan.com, Pets: 
Pets.Baanlaesuan.com, Agriculture: GardenAndFarm.
Baanlaesuan.com, Design and Arts & Culture (English 
Language): LivingASEAN.com, etc.

Led by “Baan Lae Suan Fair” (Home and 
Garden Fair). Held four times a year, it 
is one of the longest-running large-scale 
events in the country. In 2026, the fair is 
set to expand its footprint to Khon Kaen 
province. Additionally, AME organizes 
the “Amarin Baby & Kids Fair” three 
times a year, alongside various “Fair-
in-Fair” sub-events such as “Baan  
Lae Suan Pets Fest”, “Kin Dee Yu Dee 
by Cheewajit”, and “Baan Lae Suan 
Garden & Farm”, etc.

Fairs 
are the flagship business of 

AME
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In terms of television production for Amarin TV HD 34, we produce “Baan Lae Suan TV,” 
which has maintained its position as a long-standing number-one favorite and remains  
a flagship program for Amarin TV HD 34. Our portfolio also includes prominent shows such as 
“Praew Talk” and “Little Explorers,” all aimed at strengthening the content quality of Amarin 
TV HD 34 and synergizing our potential to provide comprehensive solutions for advertising 
clients. Furthermore, we have launched new online programs, including “Dear My Self,  
by Praew Magazine” which is available for viewing and listening via YouTube and Spotify.

Television & Podcast
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Entertainment

Concert and music festival 
organization is an emerging business 
which has gained widespread recognition 
for its quality and creativity under  
the name “Suud Entertainment”.  
It is set to host a continuous lineup of 
both national and international concerts 
in the coming years.
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Based on our success in organizing events, we have 
gained the trust of numerous public and private sector 
clients for event management and content production. 
Currently, AME operates four specialized units providing 
comprehensive services: Amarin Academy: Seminar and 
training organization. Amarin Event Service: Full-scale 
event management. The Creatia (Amarin Publishing 
Services):  Content production for print and online media. 
room Design Consultant: Design consultancy services.

Creative 
Services
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Amarin Baby and Kids Fair–a fair for mothers and children–comprehensive 
with products for expectant mothers and children aged 0 - 12 years, 
whether it’s playpens, strollers, baby carriers, breast pumps, clothing, 
baby bottles, disposable diapers, developmental toys, books, and schools 
for children, along with various activities for all families, such as a cute 
Mascot Parade, the ABK Stage for knowledge sharing and discussions 
by childcare experts, building imagination with storytelling, and the Little 
Explorers zone for fun workshops and creative ideas from the “Noo Tod 
Long” (Little Explorers) team. In 2025, the Amarin Baby and Kids Fair was 
held three times, which were:

Amarin Baby &  
Kids Fair Summer 
Festival 2025 

During March 22 - 30, 2025, at Hall 98, 
BITEC Bangna. Packed with products, 
services, and activities, the event was held 
alongside Baan Lae Suan Fair Select 2025. 
Highlights included the new ABK School 
District zone, featuring curated schools and 
summer break activities for parents. Children 
enjoyed creative experiences at the ABK 
Stage Little Explorers zone, which offered 
skill-building activities such as: Preparing 
for a forest trek., Learning about the life 
cycles of butterflies and insects through 
3D glasses., Butterfly Gallery: Unleashing 
imagination with art workshops such as 
wing painting, butterfly wing keychain 
making, and skills in taxidermy., The ABK 
Baby Race (baby crawling and walking 
contests)., Chess lessons for kids., The ABK 
Music Talent Show, featuring performances 
by talented young singers, dancers, and 
musicians.

Outstanding Achievements of 2025
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Amarin 
Baby & Kids Fair 
Carnival 2025 

took place from October 2 - 5, 2025, at Hall 99, 
BITEC Bangna. This event is fully dedicated to moms 
and kids, featuring a special Imported from Korea 
Zone with handpicked premium-quality products 
for moms to shop. Kids can release their energy 
with free game stations, including Ring Toss, Ball 
Toss, and a Giant Ball Pit, as well as unleash their 
imagination with fun arts and crafts, such as: Painting 
Bozo’s face, Clay modeling Bozo the Clown, Fancy 
face painting, DIY stylish party hats. Be mesmerized 
by spectacular shows including magic acts, mime 
performances, and a magical bubble show, or even 
try your hand at plate spinning. For young stars  
who love singing and music, they were able to 
join the ABK Music Talent Show. We also looked 
out for little reviewers and confident kids for the 
“Nu-Tod-Long Talent Search” to join as co-hosts 
for the Little Explorers program. Additionally, there 

Amarin Baby & Kids Fair  
Midyear 2025 

took place from June 26 - 29, 2025, at Hall 104, BITEC 
Bangna. Step into a storybook realm featuring giant 
books and exciting activity zones, stay savvy and 
bring friends to explore the “Bird Watching” activity, 
and the “Little Explorers Lab”, alongside a variety 
of fun activities for kids, expectant mothers, and 
moms with little ones. Highlights include: Storytelling 
& Workshops: Engaging tales followed by hands-on 
sessions., Clay Modeling: Create cute clay insects 
with Landlab., Capybara Meet & Greet Workshops 
for Moms-to-be: Personalize a baby bib with your 
child’s name or craft unique clay brooches., Jungle 
Journey Workshop: Hosted by Taitonmai Camp–kids’ 
camp nature adventure, where kids can discover  
the science of nature. 

was a special highlight for children born in October, 
who could join the cake decorating workshop, and take their cake home, and celebrate their birthday with a special sing-along 
together under the program called “Little Explorers: One Final Special Treat!”.

Amarin Baby & Kids Fair: The ultimate fair for mothers and children, catering to every family need. We bring together a 
comprehensive range of products and services for expectant mothers, parents, and children of all ages–from daily essentials 
and developmental learning tools to lifestyle products. Enjoy exclusive promotions, unbeatable deals, and a variety of educational 
and entertaining activities.
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through items specially curated by our editors 
under the definition “The New Basics: Same 
Convenience, Better Comfort.” Baan Lae Suan 
Explorers Club Base Camp: Presenting the 
“Thainess” concept (Diverse Thai - Local Vibes) 
through photography exhibitions, community 
product showcases, exclusive promotions for 
accommodations and homestays, and captivating 
cultural and natural attractions.

Additionally, the event features numerous talks 
and workshops covering homes, gardens, plants, 
and pets, with experts on hand to provide advice 
throughout the full 9-day event.

Baan Lae Suan Fair: 
Select 2025 

March 22 - 30, 2025 Venue: Hall 99 - 104, BITEC Bangna

Held under the concept “The New Basics” (Rethinking the ordinary to create 
the extraordinary), this event invites everyone to rediscover “design” that 
transforms the ordinary basics of daily life into a new form of simplicity–
sophisticated, engaging, with sustainable progress.

The event features over 2,000 booths spanning 33,000 square meters, 
attracting more than 900,000 visitors. 

Key highlights include: Baan Lae Suan Garden & Farm Courtyard: Presented 
under the concept of a “Food Forest,” an edible forest garden. Baan Lae 
Suan Books - Garden of Ideas: Showcasing 4 major design trends for 
gardens and outdoor living spaces. room Pavilion: An extension of design 
narratives aimed at enhancing new experiences for the food and beverage 
business. Baan Lae Suan Pets Fest 2025: Presented under the concept 
“Thai Festival Party”, a Thai-style celebration dedicated to our furry friends. 
Baan Lae Suan Kin Dee by Kin Dee Yu Dee: Showcasing the “Pocket 
Kitchen” concept–a compact, space-saving kitchen that remains fully 
functional. Baan Lae Suan Editor’s Choice: Simulating modern family life 
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Under the concept “Suk Small: Large-Scale Happiness in Small-Scale Spaces,” this event invites home enthusiasts to shop for 
furniture, home decor, lifestyle products, home appliances, plants, and garden accessories. Discover how to design your home 
as a sanctuary of happiness, regardless of size, featuring over 1,500 booths and an expected attendance of 800,000 visitors.

Key highlights include: “People, Spaces, Things” Exhibition by Baan Lae Suan and room Books: Presents creative ideas for 
organizing small spaces to meet modern lifestyle needs. The exhibition features mock-ups of “organized rooms” for various 
lifestyles, such as a “Heart-Warming Garage”, a living room transformed into an “Everything Room” for families with children, 
and a multifunctional yet stylish laundry balcony for office workers. These offer practical solutions for achieving “large-scale 
happiness” in limited areas. Baan Lae Suan Garden & Farm Courtyard: Dive into the world of soil and planting materials under 
the concept “Farm Guru”. Baan Lae Suan Books: Explore “Lucky Plants”. Learn the meanings and care techniques for plants 
believed to enhance fortune, wealth, career, health, and love. Get personalized “tree fortune” readings and find chic ideas for 
decorating your home with auspicious greenery. Baan Lae Suan Explorers Club Base Camp: A dedicated Music Community for  
those who love both music and home décor, having 2 highlights includes the Live House, a stage for live performances and  
a gathering spot for artists and fans, and the Baan Lae Suan Flea Market, featuring second-hand treasures, home decor, cozy 
lounge corners, and a vinyl record market. Baan Lae Suan Kin-Dee by Kin-Dee-Yu-Dee: A curated food zone featuring handpicked 
vendors selected by the “Kin-Dee-Yu-Dee” (Eat Well, Live Well) team.

Baan Lae Suan 
Fair: Shopping 
Week 2025
June 21 - 29, 2025
Venue: Hall 8 - 10, IMPACT Muang Thong Thani
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Baan Lae Suan Fair: 
Midyear 2025
August 1 - 10, 2025 Venue: Hall 98 - 104, BITEC Bangna	

Under the concept “Familymade: Thoughtfully Created, Exploring New Ideas 
Together”, the event features home decor, garden accessories, plants, and 
various lifestyle products. It also offers activities and workshops suitable for 
every family member. 

Baan Lae Suan Fair Midyear 2025 features over 2,000 booths 
across 42,000 square meters of exhibition space, attracting 
more than 960,000 visitors.

Event highlights include:
•	 Baan Lae Suan Home Village: Featuring the “Familymade” 

concept, this zone showcases four distinct spaces for modern 
families:
	- Outdoor Living Space: A garden café-style area by Little 
Tree, featuring signature woven furniture from Hawaii Thai.

	- Orchid Corner: Curated by Air Orchid, showcasing 
everything from cultivation and care to creative decor and 
orchid-based products.

	- Family Space: A tech-integrated living area featuring Smart 
Home solutions, high-speed internet, and solar energy 
powered by AIS 3BB Fibre3.

	- Family Excursions: Exploring travel ideas around 
Rattanakosin Island presented by Benz Thonburi, designed 
to turn ordinary days into special family memories.

•	 room Pavilion: A design showcase hub featuring: room 
SELECT Awards 2025: An exhibition honoring 30 outstanding 
design works. room x hansgrohe: Premium sanitary ware 
from Germany by hansgrohe focused on wellness solutions.

•	 Baan Lae Suan Garden & Farm Courtyard: Themed “The 
Organic Code,” this zone decodes the journey of safe 
produce–from seed to plate–emphasizing eco-friendly and 
healthy cultivation practices.

•	 Baan Lae Suan Explorers Club Base Camp: In collaboration 
with National Geographic Thailand, this zone presents  

the “Explore Southern Taiwan: Where Nature Meets Culture” 
photo exhibition by the Taiwan Tourism Administration. Visitors 
can also learn about travel experiences across three southern 
Taiwanese cities: Tainan, Kaohsiung, and Pingtung.

•	 Baan Lae Suan Pets Village invites animal lovers and their 
four-legged friends to enjoy a cozy atmosphere under the 
theme “World of Fairy Tales”. 

•	 Baan Lae Suan Books: Garden of Ideas presents the 
concept “Growing Together”, encouraging everyone to 
become a grower. Highlights include the Gardeners Market, 
bringing plants directly from the garden to the city; Nature 
Play Together, featuring nature-based activities for the whole 
family; and Growing Together in the City, an exhibition 
exploring the trees of Bangkok.

•	 Baan Lae Suan Yu Dee by Cheewajit offers a dedicated 
space for meeting, exchanging ideas, and connecting the 
mind and body through diverse wellness practices.

•	 Baan Lae Suan Editor’s Choice serves as an experimental 
zone for products recommended by the editors, curated under 
the concept “Creative Living”.

•	 Baan Lae Suan Kin Dee by Kin Dee Yu Dee showcases  
a mini kitchen themed “Local Pop.” It tells family stories 
through food, blending classic home-cooked flavors with  
a vibrant touch of Pop Culture.

•	 Home Guru (Chang Prajam Baan) is a brand-new zone 
gathering materials, tools, and workshops for DIY beginners 
and handy homeowners to receive hands-on experience and 
try out real equipment.
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Event Highlights Include:
•	 The Show House: Designed by Padirmkiat Sukkan, an 

architect from Studio Miti, this model home embodies the 
concept of “Living Blessings”. It seamlessly blends functional 
living with nature to enhance physical well-being, mental 
health, and family relationships.

•	 Baan Lae Suan Garden Showcase: Themed “Garden 
Therapy”, this zone focuses on mental and physical 
rejuvenation. Visitors can engage their five senses to 
experience nature’s healing power.

•	 Garden & Farm Courtyard: A hub for popular and rare fruits, 
featuring a Fruit Truck serving fresh, ready-to-eat treats. 

The Farm Guru Center also offers expert advice on plant care 
and gardening products.
•	 Baan Lae Suan BOOKS Café: A Mediterranean-style garden 

bookstore designed by Sirivit Riubamrung. Enjoy homemade 
treats from Little Tree while browsing a curated selection  
of home and garden books at special prices.

•	 The Handyman Zone (Chang Prajum Baan): A one-stop 
shop for tools, materials, and hands-on workshops. Perfect 
for everyone, from DIY beginners and homeowners to 
professional contractors.

•	 room Design District: A collection of construction and 
decorative materials focused on well-being and modern 
lifestyle designs.

•	 Explorers Club Base Camp: A vibrant Flea Market featuring 
second-hand home decor, unique collectibles, and art pieces.

•	 Kin Dee by Kin Dee Yu Dee: Professional chefs host  
on-site cooking workshops demonstrating easy-to-follow 
street food recipes.

•	 Editor’s Choice: Curated by the Baan Lae Suan editorial 
team under the concept “Longevity, Beauty, Happiness, and 
Design”, showcasing innovations that improve quality of life.

•	 Photo Gallery: An exhibition titled “Light, Shadow, Tales of 
the City”, exploring the hidden beauty of urban landscapes 
through the lens of light and shadow.

•	 room Street Café & Sweets: A new special zone featuring 
over 40 famous cafes, a must-visit destination for cafe 
enthusiasts.

October 24 - November 2, 2025 
Venue: IMPACT Challenger 1 - 3, IMPACT Muang Thong Thani

Under the concept “Ayu, Vanna, Sukha, Design”, (Longevity, 
Radiance, Happiness, and Design), this vision explores how 
to achieve true Well-being by transforming ordinary daily 
routines into proactive healthcare. The design focuses on the 
fundamental pillars of living–Standing, Walking, Sitting, and 
Sleeping–integrating health into the very fabric of the home.

Baan Lae Suan Fair Festival 2025 features over 2,200 booths 
across 50,000 square meters of exhibition space, attracting 
more than 1,500,000 visitors.

Baan Lae Suan Fair:  
Living Festival 2025 
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Sustainability  
Expo 2025 
September 26 - October 5, 2025
Venue: Queen Sirikit National Convention Center

Sustainability Expo 2025 (SX 2025), the largest sustainability 
event in ASEAN, is being held for its sixth consecutive year 
under the theme “Sufficiency, Sustainability, for the World”.

AME Imaginative Co., Ltd., a subsidiary of Amarin Group,  
has curated several highlights and activities, including:
•	 Better Community Zone: “Community in Action” – An 

exhibition showcasing urban resilience built through 
volunteerism and community power. It features hands-on 
activities and a recruitment area for volunteers dedicated 
to sustainable community development.

•	 SX Food Festival – A sustainable food market featuring 
over 235 booths of eco-friendly products curated under the 
concept “Good for the Planet, Good for You”. 

•	 This year’s special highlight is the Innovative Showcase, 
a central area inviting visitors to enjoy a trial of actual 
innovations before purchasing in order to “empower lives 
for sustainability”. 

•	 SX Kids Zone – A space to spark imagination and build 
a sustainable future through playing, experimenting, and 
learning. This zone features exhibitions and creative activities 
under the concept “Adaptation”–adjusting and transforming 
for a better world.
















































































































































































































































































































































































































































































